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Course Objective  
To make students capable enough to understand the management and operational aspects 
pertaining to event management 
Course Content 
Unit-I:  
Concept, Importance and Advantages, Type of events Cultural, festivals, religious, business etc, 
Qualities of Event managers, Stakeholders in events, the host organization, the host community, 
Sponsors 
Unit-II:  
Perspectives on events: Introduction, The government perspective, The corporate perspective, 
The community perspective. Event Planning: Concept and Design- purpose of an event, Analysis 
of need of audience, Process of event planning. Event Planning Tips:  5 W’s of event planning & 
and 1 H, Venue selection and Contracting Event Venue. 
Unit-III:  
Event Analysis: Market Research, Market Analysis, Competitors Analysis in Event Planning. 
SWOT Analysis in Event Planning, Project planning and development. Event Marketing: 
Introduction, Steps involved in creating a promotional campaign. 
Unit-IV:  
Event promotion: advertising and public relation, formulation of event marketing budget and 
budget plan, identifying funding resources, Incentives to attract the sponsors: Tactics and 
methods of successful event marketing, Evaluation of marketing efforts 
 
Suggestive Readings:  

1) Corporate Events, Sohini Singh 
2) Event marketing & mgt – Sanjaya Singh Gaur, Sanjay V. Saggere  
3) Best Practices in Modern Event Management.-Goldblatt-, John Viley & Sons.  
4) Allen, J. (2000). Event Planning: The Ultimate Guide to Successful Meetings, Corporate Events, 

Fundraising Galas, Conferences, Conventions, Incentives and Other Special Events. Canada: 
Wiley. 

5) Armstrong, J. S. (2001). Planning Special Events. New York : Josse Bass Wiley 
 


